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The way americans buy and 
own smartphones is changing

(StatePoint) What Amer-
icans want in their smart-
phone is changing rapidly, 
new research reveals.

The latest mobile survey 
from Allstate Protection Plans 
illustrates a mobile market 
no longer defined by annu-
al upgrades, but instead by 
durability, value and sus-
tainability.
Upgrade Slowdown

There was a time when 
smartphone manufacturers 
could count on blockbuster 
sales with each flagship re-
lease, but the era of annual 
upgrades is fading. With per-
formance, storage and battery 
life now hitting plateaus, con-
sumers are no longer chas-
ing the latest device, and are 
now seeing smartphones as 
long-term personal assets:

• 27% upgrade every two 
years (likely at the end of 
carrier contracts)

• 23% now stretch devices 
to 3-4 years

• 21% delay upgrading un-
til their phone breaks

• Only 22% upgrade within 
12 months

• Only 3% replace a device 
within six months
Pragmatic Purchasing

As budgets tighten, con-
sumers are redefining what 
“premium” means. Practicality 
now matters more than hype, 
with people choosing phones 
for core performance, not ex-
perimental features. Signal-

ing a clear shift, the factors 
that matter most today are: 
battery life, price, storage, 
camera quality, screen size 
and brand reputation.

Despite the hype, only 17% 
of Americans say AI features 
are a big influence on their 
buying decisions. However, 
that number is expected to 
grow as AI becomes more in-
tegrated into daily life.
The Used/Refurbished 
Tech Economy

Despite 52% of respondents 
saying the environmental im-
pact of smartphones is “ex-
tremely or very important,” 
refurbished device adoption 
has stagnated, revealing a 
growing trust gap. In fact, 
only 18% have purchased 
refurbished phones. When 
asked why they are less likely 
to choose a refurbished de-
vice, 52% worry about qual-
ity, 51% worry about defects, 
and 40% worry about data 
privacy.
The Recycling Gap

Consumers care deeply about 
the environmental impact of 
their tech, but only 20% re-
cycle old phones. The aver-
age household contains 1.8 
unused smartphones — a sign 
of “sustainability inertia,” 
in part because 26% are not 
confident they know how to 
recycle a phone. This discon-
nect reveals an opportunity 
for clearer recycling guid-
ance and trade-in programs 

that make “doing the right 
thing” easier.
A New Environmental 
Battleground

While consumers don’t al-
ways act on their green con-
science, they’re increasingly 
rewarding brands that take 
visible responsibility for their 
devices’ footprint:

• 34% say they are more 
likely to buy from manufac-
turers committing to emis-
sions reductions

• 34% say recycled ocean 
plastics increase purchase 
likelihood

• 30% say recycled glass 
makes them more likely to 
buy a smartphone, and 30% 
say recycled packaging has 
the same effect

• 27% say knowing their 
device will be responsibly re-
cycled makes trade-ins more 
appealing
Leasing and Flex Subscrip-
tions Gain Momentum

As subscription models re-
shape everything from enter-
tainment to transportation, 
smartphone ownership is 
also becoming optional. Like 
leasing a car, 29% of Ameri-
cans say they would be likely 
to lease a smartphone when 
they next upgrade or replace 
their device. This “Device-as-
a-Service” mindset is driven 
by lower upfront cost, more 
frequent upgrades, greater 
flexibility and the ability to 
include protection, insurance, 
or repair services as part of 
their lease.

“With tighter budgets and 
diminishing emphasis on 
chasing the latest tech innova-
tions, consumers are taking a 
more thoughtful approach to 
smartphone ownership,” said 
Karl Wiley, global president 
and CEO of Allstate Protection 
Plans. “This is why we’re see-
ing growing interest in leas-
ing and Device-as-a-Service 
models, which integrate re-
pair, recycling, and end-of-
life management directly into 
the ownership experience.”
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What to do if your pet is 
poisoned

DEAR PAW’S CORNER: My 
Labrador mix, “Saucy,” likes to 
roam over the fields around our 
home during the day. Yesterday, he 
arrived on our back step looking 
terrible. He was panting rapidly 
and drooling. He was irritable and 
didn’t want to be touched. I called 
the vet and was told to wrap him in 
a blanket and bring him straight 
in. Saucy vomited a few times on 
the way to the vet and became very 
lethargic. 

The vet thinks he got into a local 
farmer’s fertilizer or herbicide, and 
Saucy is now at their hospital receiv-
ing fluids and supportive care. He’s 
pulled through the night and hope-
fully will recover. In the meantime, 
I’m fencing off part of our yard 
to keep him near the house in the 
future. — James N. in upstate New 
York

DEAR JAMES: I’m glad you were 
able to get Saucy to the vet so quickly, 
and hope he recovers fully. Noticing 
the symptoms of poisoning in pets is 
so important to getting them help and 
appropriate care as fast as possible. 
Some poisons can cause progressive 
damage to the organs, so getting the 
veterinarian involved immediately is 
crucial.

Food, cleaning supplies, certain 
plants and many medications can 
make pets very ill if ingested. Pets can 
get into things without us knowing, 
despite our best efforts. That’s why 
it’s important to pay attention if you 
notice any unusual symptoms in your 
dog or cat. 

Some symptoms are easy to spot, 
like excessive drooling, vomiting or 
diarrhea, trembling or lethargy. Others 
are more subtle, like a loss of appetite 
or a change in the color of their gums. 
If you notice any of these symptoms, 
or your pet seems off somehow, con-
tact the veterinarian.

Send your tips, comments or questions 
to ask@pawscorner.com.

© 2026 King Features Synd., Inc.

FROM KING FEATURES WEEKLY SERVICE, 

300 W. 57th STREET, 15th FLOOR, NEW 

YORK, NY 10019 

CUSTOMER SERVICE: (800) 708-7311 EXT. 

257   

PAW’S CORNER #12345_20260323  

FOR RELEASE MARCH 23, 2026

By Sam Mazotta  

Speciall Illustration

CROSSWORD

By Victoria Fernandez Grande 
©2026 Tribune Content Agency, LLC 03/24/26

Los Angeles Times Daily Crossword Puzzle
Edited by Patti Varol

03/24/26

ANSWER TO PREVIOUS PUZZLE:

Release Date: Tuesday, March 24, 2026

ACROSS
1 Many July 4 

parties, for short
5 Some protective 

athletic gear
9 Warms (up)

14 Extend one’s term
15 Nashville’s Grand 

Ole __
16 Terse denial
17 Smoothie berry
18 Prickly __ cactus
19 Like some candy
20 Jocular term 

for some close 
colleagues

23 Cosmetics 
company that 
owns CeraVe

24 Logan Roy’s 
daughter on 
“Succession,” 
familiarly

25 Rustic dwelling
28 Crafty
29 Chocolate or 

yellow pooch
31 Poolside 

25-Across
33 Achievements 

tracked by 
Guinness

36 Prefix meaning 
“all”

39 As well
40 In a frenzy
41 Practice weapons 

that may be 
made of hickory

46 Affectionate and 
familiar way to 
sign a note

47 Not close by
48 Burst, as a 

balloon
51 Mexican Mrs.
52 Big party
55 Interstellar cloud
57 Goodbyes, or 

what 20-, 33-, 
and 41-Across 
are doing?

59 Apple beverage
62 Sandwich cookie 

with many 
limited-edition 
flavors

63 Seeds
64 Scoring 100% on
65 Nevada gambling 

destination
66 Memo phrase
67 Japanese 

lunchbox
68 Genesis garden
69 New Mexico 

skiing destination

DOWN
1 Rumbles
2 Desperate 

whisper to a 
parent in front 
of one’s crush, 
maybe

3 Industrial site that 
may become a 
swimming spot

4 Sharp increase
5 All the rage
6 Gorillas, e.g.
7 Dribs and __
8 Red wine grape
9 Portable cleaner, 

for short
10 Outback birds
11 Colony insect
12 Youngster
13 Farm pen
21 Saintly glow
22 “__ to Each 

Other”: Olivia 
Dean hit

25 Cause injury to
26 Ctrl+Z, on a PC
27 Chore
30 Simple sammies
32 Feathery wraps
33 __-angle lens
34 __ Jones
35 Skylight spot
36 Birds whose 

young sometimes 
face-plant to sleep

37 Tie up, as a boat
38 __ Scotia, 

Canada
42 Trade restriction
43 Close by
44 Crab __: fried 

appetizer filled 
with cream 
cheese

45 Did some 
doodling

48 “Your Pet, Our 
Passion” food 
brand

49 Seasoned expert
50 Makes the grade
53 Shop
54 Added to the  

staff
56 Hasbro toy that 

requires quick 
reflexes

57 __-up emotions
58 State bird of 

Hawaii
59 Taxi
60 Freezer cubes
61 Clamor
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Albany Classifieds

REAL ESTATE 
FOR RENT

Hunting Leases
HUNTING LEASE LAND
WANTED. Senior man/men
seeking hunting lease. Size
of property is flexible.
Contact Bill, 352-697-9661

SERVICE 
DIRECTORY

Cleaning
Affordable House Cleaning
Residential - small offices -
dog walk/clean-up (min
poundage), Recyclables
drop off.Call/text  M-F
10a-6p,229-462-3205

Home Repair/
Remodeling

   ENHANCED
REMODELING 
& DRYWALL

 Drywall Repair Services
 Popcorn Removal
 Level 5 Drywall Finish
 Water Damage Repair
 Texture Matching
 Tape & Float
 Moldy Drywall Repair
 Demolition

WE DO SMALL 
AND BIG JOBS!

229-364-2997
Hernandez

912-432-3016
Residential-Commercial-Renovations

PAINTING 
AND HOME

REPAIR
Tile work, 

popcorn ceiling
removal, wall paper
installation/removal.

Just one call, 
we do it all!

FREE
ESTIMATES

 229-349-5475

MERCHANDISE

Garage Sale
MOVING SALE

Fri. March 27 12pm-6pm
Sat. March 28 10am-5pm

323 Old Pretoria Rd
Albany

Wanted to Buy
WANTED, working or not,
boats, lawn equipment,
motorcycles, cars, etc.
229-291-8643

Call 229-888-9300
to Subscribe


